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Committed to take care of your communication needs




Who Are We?

Kindlewood Communications isa group of seasoned professionals with over

8 decades of unparallel collective experience in the field of Public and Media Relations. We have
put to good use our combined expertise in providing integrated marketing communication
solutions and to excel in our services offered. Our background and experience we put to fruitful
use in helping your firm Grab Headlines all over.
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Our Philosophy

Our philosophy underpins our approach to every engagement and is
founded on 3 principles:

Maintaining a competitive advantage requires an evidence-based
understanding of those who influence the fortunes of a client’s business,
including the public at large.

Effective communications models and reputational management require a
holistic, channel neutral and multidisciplinary approach, with an emphasis
on the new media reshaping our world.

Success requires a pragmatic approach. Strategy should be rooted in
practicality and execution should be derived from stratenwv

Ciscipline




Our Service

Our strategies with refreshing new ideas, systematic approaches are guided by a
team of dedicated experts in the area of Public and Media Relations. Our proactive
and hands on approach assures you get the best out of a given situation time and
again! After all your “Net Work is your Net Worth!!

Our team at Kindlewood Communications are stalwarts and result driven
professionals with years of experience in the Media and PR domain. Tricks of the
trade and a structured Detailed Road map to be the leaders in the market is the sole
driving force at “Kindlewood Communications”
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Corporate image Building

Today, when your Image is scrutinized with a fine tooth comb, it is of
paramount importance that you not only put your best foot forward, but you
put if forward correctly and relate your brand image with the ever growing
needs of the Industry.

To build your image and keep you in Focus to the correct segment is of utmost
importance to us. Your company'’s branding needs to hit the correct segment
all the time.

We believe in creating a lasting impression the very first time!
Your brand is what your recognifion becomes; this is where we, at Kindlewood

Communications excel in, for we know just what you need and where you
need to be through the strongest mediums possiblel!!




Providing insight-driven, cross-platform and
grassroots PR solutions for your Brand PR &
Corporate Reputation Management ..
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Media Relations

Today, the World of Media fits into your palm or your back pocket, we af
Kindlewood Communications welcome whole heartedly that progress.

Our team of experts in the field of media are well versed in keeping your brand at
“Eyeball” level all the time, you evolve and benefit from our years of Excellence

derived by delivering correctly through our sources and relations in the Media
world.

Fire fighting and brand consciousness requires a seamless flow of information
within the media world. We assure you in this area, we are unparalleled.




Key Strengths -Media Relations Muscle

Media Network & Distribution:

e Extensive database across business & corporate, vertical specific &
feature media. Active database of over 1000 journalists pan-India

eRelationships with print media across-the-board — at beat, city and
senior editor levels .

*A media resource at Kindlewood Communications focuses on
electronic media - monitoring opportunities and platforms in various
channels across business, news and features.

eFocus on building media relationships to encourage fact-based
reporting.

\ e Editorial participation — through tracking of calendars /

[ Monitoring : All coverage tracked & measured




Media Training/Spokesperson Training

media
fraining

At Kindlewood Communications media and spokesperson Training is given a lot
of importance, for it is our professional media training that shall help translate your
potential into a powerful, meaningful message to the world to hear and take
notice of.

Our professionals are frained by the best and have access to the deepest
resources the world of multimedia has offered. OurTrainershave intensive media
training sessions which helpyoudeliver your message, in the best possible manner
be it the television or medium of the radio.

Our hands on training sessions include interview situations, broadcast setting
situations and sharpening of delivering messages for the most impactful affect!
Our Trainers and Media coaches are the best in the business!




Media Tracking and Researchg

Networks

The world of media fracking requires a day to day follow up on various
aspects after the release of your Pitch.

This is where our real work actually starts and this is what separates us from
the pack, our learned media trackers are constantly on the go to pick up
the changing market scenario and the affect your pitch is having,
modifications, real time feedback and identifying, analyzing and correctly
using the market information helps us to improve your branding and
correctly guiding you for future endeavours.

Correct documentation and analyzed feedback, compounded with
corrective measures shall propel us forward to greater height and farther
reaches. Kindlewood Communications recognises this area of
specialization and masters this area of feedback study!




Digital PR

Gone are the days of a single news release and the little satisfaction it derived.
Today we can Share news exponentially just at the click of a well place snippetl!!!

At Kindlewood Communications we understand perfectly well the power of the
Search Engine, Social Media and Customer Service. We help blend all these three
to form a powerful tool to catapult your firm to greater success.

Today the Key Word everywhere is “CONNECT".

We at Kindlewood Communications understand that a little better than the rest!




Our Digital PR Services include:

Strategic consultancy on

+ How to promote company reputation/brand

online

- Online PR

- Concept promotion through online social

networks like Facebook, Linkedin; Twitter,
YouTube; Flickr; Pinterest

* Monitoring social media sites & networks for

problem triggering content & flagging it off
for action.

- Qutreach to subject-specific bloggers &

monitoring blogs




Crisis Management/Communications

In today’s world nothing escapes the attention of the market. In the undesirable
scenario of a crisis, we at Kindlewood Communications are masters at Crisis
Management and Good Media relations, we make sure your brand does not
take a hit with structured clippings and footings at timely media intervals make
sure your brand does not slip from its position.

Managing a Crisis is an art and we have mastered the art of fire fighting quietly,
efficiently and professionally over the years. Our years of hands on media
experience ensures that you and your brand retain its standing at all costs.




Event Management

Event management at Kindlewood Communications is all about letting you enjoy
the moment as we take the time to get to know clients and offer’s a totally unique
experience that are a true reflection of their own unique and individual style.

From small infimate gatherings to large and lavish affairs our team has participated
in event planning and execution which range in every genre .

Passionate about what we do, we strive to ensure all our celebrations are
exceptional. We work with a strictly limited number of private clients each year
and our goal and philosophy are simple: to help you plan and create a
memorable celebration that will exceed your expectations.
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Clients that Team at Kindlewood has Serviced

¢
) GRG0

LGS |1 a8

DATAWIND FEILLINDIA Krishnaprerna

HITACHI | &

finspire the Nex{ HYLUNDAI

myrealestate.in

TIMEX

prh | |CREO | oDl | B
o EBO‘I‘ﬁ TOYOTA

Dr.Oetker
& 2

“i i' DS GROUP

5 GHRRTIVA (4
 Sar - , unnar!
) ‘ U[ ORTURE




Service level commitment

24/7 availability in an emergency

E-mail response to clients within six hours

Quick response to urgent telephone enquiries

An agreed plan with defined measurables

Regular status meeting

Written monthly reports detailing progress against the plan within the first week of the
following month

Quarterly strategy reviews and impact assessment meetings with senior management




Our real time execution process...

¢ Reviewing tasks e Monthly review e Quarterly brand
e Reportage on you as of the previous of activities performance
well as competition week, outlining e Account reports
e Regional updates by 1 PR activities for planning & e Plan forthe
pm the week ahead discussion next quarter
with defined

measurables

e Agency service
audits

Programme evaluation

Media analysis and PR evaluation

«Against yourself We also provide

*Against your competition Frequency, reach Tone eCampaign Audit- Which initiatives
and/or campaigns that worked
eMessage Audit — How well were the key
Byline, Article type Positioning on issues messages covered/reported — frequency
& clarity ; Tone of voice — positive,
neutral, negative

Visual/Graphic Impact Score eMedia Audit- Importance/relevance of
publication;

ePlacement in the publication and size of

Source, date, Audience Messages communicated

Spokesperson quoted Reputational Attributes

Extent of mention

Prominence of mention article
eCompetitor Audit - How you benchmark

Exclusive/shared against your competitors / peers




MAKING IT WORK ACROSS MARKETS

CROSS-BORDER
CAMPAIGNS

Regionalising
Transnational events / activities
Transnational media relations
Case studies and customer

LOCAL EXECUTION

Country / industry specific
strategies and programmes

Local relevance

Taps central resources stories
Underlines global brand Analyst relations
Templates
BEST PRACTICE EXCHANGE
Knowledge Management
(Ideas-sharing / networking/
case studies)
Training
Conferences/Planning
sessions

Use of intra- & extranet




Our reach - extensive and effective
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Snapshot of coverage's of our current
clients
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Sir Peter Cook visit to India
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First Int’l Qawwali
Festival in Delh:

MEW DELHI Delrn ¢ gesring
up for a foast of gawwali with
singers fromn aceess the wed
set toarrive here for an avent
that claims ko be the first
International GawwaliFestival,
Singers from India-and Pakistan
prasented soulful renditions of
sufi music at India [slamic Centra
here recently providing aglimpse
of the festival titled "Taali Ho,'
wihich almis tereinforce a noticn
that music is nob restricted to
any horilers. The fostival will be
field from February 12-14 nexl
year, PTi
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Pak artistes give a glimpse of what to
expect at first Qawwali fest in Delhi
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Raas Rang- World Flute Festival 2015

World Flute festivel to hostinte metional masicians
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Architect Akshat Bhatt

The Sunday Standard
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The Telegraph

‘Constructing dreams
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Senior Team at Kindlewood Communications
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Sunita Budhiraja
Founder Director and CEO

With her 4 decades of unparallel experience in the field of Public and
Media Relations Sunitahas combined expertise in this area to excel in the
services offered at Kindlewood Communications.

Experience

Well known in media circles, Sunita has led large and medium sized PR
teams both in Public and Private Sectors. She has worked as the
Corporate Communications Head for PSUs like MMTC and RINL &Vizag
Steel Plant, where she spearheaded PR/Media campaigns including
effective crisis or issues management.

Her contribution in image management of large organizations like Shaw
Wallace, UB Group, Nagarjuna Group, Ozone Group and Perot systems is
well acknowledged.

In her role as COOQO of Lexicon PR Sunita effectively strategised and
executed PR for companies like Jubilant Food Works, Dr Oetker, Timex,
DataWind, Bhartiya Group amongst others.

Sunita Budhiraja is also a renowned Hindi poet and author with 10 books
to her credit. She has also edited Coffee Table books about Karnataka,
Andhra Pradesh and Dr Vijay Mallya. Her works have been tfranslated in
English, Rumanian and Telugu.

Sunita has done her Master’s in Journalism and Hindi, Post graduate
Diploma in Public Relations, Advanced Diploma in French language.

For - Business Association

Cell- +91 9971588200

Email -
sunita@kindlewoodcommunic
ations.in
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Bhupesh Joshi

Consulting Director

Bhupesh Joshi is the Consulting Director at Kindlewood Communications.
Well known in media circles, Bhupesh has led large and medium sized
communications teams specially in sectors like Education, Healthcare
and Social Responsibility. His contribution in the field is well accredited.

Experience

Bhupesh has more than 15 years of experience in the communications
industry. Having completed his MA in Communication Management at
the University of Technology, Sydney, he has worked both in India and
abroad. He was part of a media and civil society initiative of the
European Commission in 2007-2008. He has been doing active media
advocacy on women and child rights issues and has been attending
forums created by several networks in the South Asian region.

kindlewo®
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Devanshu Tandon

Senior Accounts Associate, Client Servicing

Devanshu Is Senior Accounts Associate in Kindlewood Communications,
Noida. He leads client servicing teams. He has been involved in the
implementation of PR plans, developing and establishing media relations,
organizing and coordinating Media events, documentation of editorial
material and participating in new business development.

Experience

With several years of experience in the PR industry, Devanshu has worked
on clients like Toyota Kirloskar Motors, JCB India, Hitachi, BJP Pradesh Unit,
La Trobe University, Apollo Tyres, Hyundai Motor India, Sony TV,
GateForum, Domino’s, Electro Motive Diesel, DataWind amongst others.

Devanshu has a Bachelor's degree in Mass communications from JIMS
and has completed MSc in Advertising and Public Relation and MBA in
Marketing & PR.
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PriyankaJaitly

Senior Accounts Associate, Client Servicing

Priyanka is Senior Accounts Associate in Kindlewood Communications,
Noida. She leads a client servicing tfeam. She has been involved in the
implementation of PR plans, developing and establishing media relations,
organizing and coordinating Media events, documentation of editorial
material and participating in new business development.

Experience

With nearly three years of experience in the PR industry, Priyanka has
worked on clients like Discovery Channel, TLC, Discovery Kids Le Meridian,
Westin, Studio Creo, Denver, Palmers, Unnati Fortune, DLF Foundation,
Naturals, PXV amongst others...

Priyanka has a PG in Mass Communication from Amity University.
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Thank you

Kindlewood Communications ki
ind| )
702, Wave Silver Tower, ce ag ueii?ﬂnd

Sector 18, Noida 201301
www.kindlewoodcommunications.in;business@kindlewoodcommunications.in
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